
The Graduate Assistant for Communications and Social Media will work directly with the Director of 

Undergraduate Recruitment and Director of Enrollment Management Communications on all social 

media platforms and communication-based projects and initiatives. The graduate student selected 

for this GA role will assist staff with marketing and highlighting various recruitment events and 

programs, as well as marketing the University as an attractive place to learn and live for prospective 

students. Communications and social media efforts are far reaching for the purpose of 

undergraduate recruitment and essential to the success of the Division of Enrollment Management. 

The position reports to the Director of Undergraduate Recruitment within the Division of Enrollment 

Management. 

  

Primary Duties and Responsibilities:  

Duties and responsibilities include, but are not limited to, the following:  

 

 Assist with managing UL Lafayette Enrollment Management social media accounts (Facebook 

and Instagram)  

 



 Excellent writing and editing abilities 
 Experience managing professional social media accounts 
 Experience using Canva (or similar design programs) and Sprout Social (or other similar 

social media management programs)   
 Basic smart phone photography and videography experience 
 Strong communication, administrative, and organizational skills  
 Detail-oriented with creative problem-solving abilities  
 Knowledge of UL Lafayette’s culture, traditions, and brand  

Appointment requires unconditional admission, full-time graduate enrollment, and satisfactory 

completion of 20 hours of in-person, on-campus duties each week during the academic terms. 

Appointment does not require completion of duties when classes are not in session (i.e., during 

intercessions and student breaks). 


